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2012 NYSAR GRAPHIC STANDARDS UPDATE

A NEW LOGO AND TAGLINE IN 2012

In 2012 NYSAR’s Marketing Department established a new logo and tagline
to better symbolize NYSAR’s direction as a forward-thinking organization
and to better fit within our current graphic standards. The new logo, with its
six-house design, is a graphical representation both of NYSAR’s focus and
the six main areas of member support: Government Affairs, Legal/Board &
Member Services, Education, Money-saving Affinity Programs, Information
Resources, Foundations and Divisions. The house theme is representative
of the real estate industry and symbolizes the protection that NYSAR
provides to the members of this industry. The new tagline “Your home for
success.” speaks directly to our members, reminding them that NYSAR is
here to help them achieve their goals. Together, the new logo and tagline
act as a powerful reminder – directly reflecting the energy and momentum
that drive our organization every day.

The colors, fonts and design were carefully chosen to reflect the personality
of NYSAR and should not be altered. Please refer to these standards when
creating any new marketing pieces.

Adherence to these guidelines is integral to the maintenance of the 
NYSAR brand. If you have questions, please feel free to contact 
Kristen Pooler, NYSAR's Director of Marketing.

Note: All proposed materials should be submitted for review by the
Marketing Department. We will make recommendations to any piece we
believe does not fully support or reflect the NYSAR brand.
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LOGO USAGE

The NYSAR identity is composed of two parts: the logo and the text identifier.

In an effort to create consistency, and simplify the design process, we have narrowed
logo usage down to one primary version. We recommend using the following version
of the NYSAR logo for most applications.

Primary Usage

The logo with the text identifier locked in position underneath is the strongest version
of the NYSAR logo. This version is to be used whenever possible in all printed materials.

Please note: If the logo is reduced or enlarged, the connected text identifier must reduce or enlarge
at the same proportion to the logo. Please be aware of maintaining legibility when knocking out the
logo at a reduced size. For those applications where legibility is an issue, a hairline stroke can be
added to the identifier to make it more legible.

Four-color:

Black/One-color: White/Knockout:

Color

The NYSAR logo is a four-color logo. One-color and knockout versions have also been
developed for use when needed.

In certain applications, the NYSAR logo may be reversed out of any PMS color that
appears in the standard palette. If the logo is reversed, the minimum size of the logo is
1 3/8” in length to ensure legibility.
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LOGO USAGE (CONTINUED)

About the Logo

Each colored house in the logo represents a different area of member support.
When developing marketing materials, colors and topics should be associated
together as follows (please note: to ensure color consistency, please use the
CMYK breakouts provided below for all materials requiring 4-color press runs):

Government Affairs – PMS 519 or four-color equivalent (C=67 M=100 Y=30 K=10)

Legal/Board & Member Services – PMS 288 or four-color equivalent (C=100 M=67 Y=0 K=23)

Education – PMS 145 or four-color equivalent (C=0 M=47 Y=100 K=8)

Money-saving Affinity Programs – PMS 575 or four-color equivalent (C=48 M=0 Y=100 K=53)

Information Resources – PMS 209 or four-color equivalent (C=0 M=100 Y=34 K=53)

Foundations and Divisions – PMS 432 or four-color equivalent (C=23 M=2 Y=0 K=77)

Secondary Usage

Additional versions of the NYSAR logo are available for applications where a
text identifier for NYSAR is already on the piece to avoid redundancy. To maintain
consistency, it is best to use these variations in moderation as needed.

Standalone Logo:

Logo with Tagline:
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LOGO USAGE (CONTINUED)

Logo Violations

The NYSAR logo should not be altered in any way. Alterations include stretching, tilting,
cropping, resetting or colorization. Here are several examples of logo usage violation.

Logo and Minimum space

Please allow at least 3/16” clear space around the logo wherever possible.
The logo is defined as the symbol as well as type below the symbol.

Black/One-color: White/Knockout:
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LOGO PLACEMENT

Wherever possible, when designing for print-based applications, the logo should appear
in the upper left corner. When creating multiple pieces of the same size, please
maintain that consistent placement and margin on all pieces.

For print ads, logo placement in the lower right is preferred. In addition, adding a
header (as shown) is also recommended to reinforce brand recognition (if space allows).

Please maintain a minimum of 3/8"clearance/margin around the logo in all
applications.

Primary placement:
(Letterhead)

Secondary placement:
(Print advertising)

New York State Association of REALTORS®, Inc. 
130 Washington Avenue | Albany, NY 12210-2220

P 518.463.0300 | F 518.462.5474

info@nysar.com | www.NYSAR.com

Susan E. Goldy
President

Margaret Hartman
President-Elect

J.P. Endres Fein
Secretary/Treasurer

Duncan R. MacKenzie
Chief Executive O� cer

3/8" minimum

3/8" minimum

Note: NYSAR’s Legal Hotline and NYSAR radio show do not provide a
client-lawyer relationship. For confidential legal advice, consult an attorney.

NYSAR RADIO
2 Tuesdays per month
10 a.m. – 11 a.m.

Listen live at NYSAR.com.

Call 518.436.9727
with your questions.

FREE LEGAL HOTLINE
518.436.9727

Monday-Thursday
9 a.m. – 1p.m.

YOUR LEGAL
RESOURCE

“I don’t know what I’d do without
NYSAR’s Legal Hotline!
...it provides immediate and accurate

answers to many questions...”
Laurene Curtin, NYSAR member for 18 years

NEW YORK STATE ASSOC IAT ION OF REALTORS®

Reduce your risk with authoritative legal information on a
wide variety of real estate law issues available through:

N E W Y O R K S TAT E A S S O C I AT I O N O F R E A LT O R S ®Header for print ads
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PMS 5425 PMS 454 PMS 4515

PMS 417PMS 126

COLOR PALETTE

The color palette was amended in 2011 to include colors which reflect NYSAR’s
brand personality. In order to maintain consistency throughout all collateral materials,
the following “family” of PMS colors is recommended.

Primary color palette:
These colors should be considered first when designing any NYSAR piece. Consistent use of
the primary color palette enhances the NYSAR brand, and ensures a consistent brand image.

Please note: If any of these colors are screened for printing purposes, please contact the NYSAR
Marketing Department for review.

Secondary color palette:
These secondary colors may complement the primary color palette, and have been selected
to provide additional flexibility. It is recommended that these colors be used sparingly, and
always in support of the primary color palette, rather than in lieu of.

PMS 288 PMS 209 PMS 575

PMS 427 PMS 519 PMS 432

PMS 145
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GRAPHIC BORDER SAMPLE

The rounded corner and stroked border treatment has been established to add
versatility and depth to the page design. Used minimally, this treatment can
effectively define or call out an area, or be used as a smaller graphic element within
a page to add visual variety. The radius of the corner graphic should be
approximately .25". Pay close attention to the corner radius when reducing the
graphic. If the proportion of the radius is not maintained, the graphic will distort
and result in a malformed shape.

The rounded corner graphic can include the addition of a PMS stroke. Color
options for the stroke include white, black and approved PMS colors. Please be
aware that the stroke weight must decrease with the size of the box and does affect the
appearance of the corner radius.

Sample Uses

NYSAR Vendor
Partner Programs
Access the offerings of
NYSAR’s vendor partners for
valuable risk management
tools and insurance.

• Pearl Errors and
Omissions Insurance.

• PossibleNOW’s
Do-Not-Call
compliance solutions.

Detailed information about
these programs is available
on pages 11-13 of this guide
or in the Member Benefits
section of NYSAR.com.

Chapter membership is only
$30 a year. Join today to:

• Enhance your exposure to consumers.

• Expand your network of contacts.

• Benefit from all the chapter’s activities.

To define a primary
image a rounded
corner treatment can
be used with the
stroke or without.

Rounded corner boxes can be used as
a way to call out key information.

To add visual
variety use smaller,
graphic elements
minimally to
support an
overall design.
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FONT USAGE AND SUBSTITUTIONS

The following fonts are NYSAR's primary fonts.

Scala Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ScalaLF Regular (for numbers only)

12345678910 !@$%&*+

Scala Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ScalaLF Bold
12345678910 !@$%&*+

Scala Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ScalaLF Italic (for numbers only)

12345678910 !@$%&*+

Scala Bold Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Scala Sans Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Scala SansLF Regular (for numbers only)

12345678910 !@$%&*+

Scala Sans Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Scala SansLF Bold
12345678910 !@$%&*+

Scala Sans Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ScalaSansLF Italic
12345678910 !@$%&*+

Scala Sans Bold Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Scala SansLF Bold Italic
12345678910 !@$%&*+

Myriad Roman
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678910 !@$%&*+

NOTE: All numbers and symbols must be typeset using the “LF” versions
of Scala and Scala Sans, to avoid baseline shifting.

Improper use: 12345678910 Proper use: 12345678910
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FONT USAGE AND SUBSTITUTIONS (CONTINUED)

Body Copy

In most applications, body copy should be no smaller than 9 point, and no larger than
10.75 point. Under certain circumstances it is acceptable to use smaller point sizes, but
legibility should be monitored closely.

Headlines and Sub-headlines

It is acceptable to use both the serif and sans serif versions of the font for headlines and
sub-headlines. The sans serif is preferred for headlines in most applications. When
using the san serif font for headlines please be aware of letter spacing and strive to
maintain a tighter letter spacing.

This is a headline in the Scala font.
This is a headline in the Scala Sans font.

Large Format

In some instances, particularly at larger sizes, the font Myriad can be used instead of
Scala Sans. As caps or as upper/lower, the font provides a clean look and better
legibility at greater distances.

PLEASE NOTE: The font used in the NYSAR Logo and text identifier is called Racy Macy. It is to be
used in the logo only.

FONT SUBSTITUTION
For internal production of documents, it is acceptable to use standard system fonts
found on most PCs to replace both families of Scala and Scala Sans. Acceptable substitute
fonts include:

Century
(regular, italic, bold, bold italic may be substituted for Scala and all Scala LF)

Gill Sans
(regular, italic, bold and bold italic may be substituted for Scala Sans and Scala Sans LF)

NOTE: If working in Quark or In-design and you have access to non system fonts, it
is acceptable to substitute the following fonts. The fonts are similar in style and will
coordinate with existing materials and exist on most PCs as part of the standard
system library.

Minion Pro
(regular, italic, bold, bold italic may be substituted for Scala and all Scala LF)

Myriad Pro
(regular, italic, bold and bold italic may be substituted for Scala Sans and Scala Sans LF)
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Headline
Scala Sans Regular

Body Copy
Scala Sans Regular

Sub-headline
Scala Sans Bold

FONT USAGE SAMPLES

The following samples illustrate various uses of typography.

Large Format Headline
Myriad Roman
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PHOTOGRAPHY LIBRARY

The NYSAR Marketing Department has established
a library of purchased stock photography for use in
collateral materials. Specific categories have been
chosen that will resonate with membership and
reflect the industry and its culture. Using these
images will unify the NYSAR brand and streamline
the design process.

The library is located on the network in the
H Drive Graphics Folder H:\\Graphics\Photos\
NYSAR Photo Library. Each image in the library
document lists where that image has been used
previously for your reference on its usage.
The images that have already been purchased are
available for use and are also located in this same
folder. They are broken up into folders using the
following categories:

• Consumers
• Education
• Exterior House Shots
• Icons
• Interior House Shots
• Legislative & Legal
• Military-related
• Miscellaneous
• Money-related
• Networking
• New Construction
• People
• Real Estate Professionals
• Technology

In most applications photography is shown
as 4-color. It is acceptable however, in certain
applications to use black and white and
2-color images.

In the Photo Library folder, you can also find a library
of suggested images to be used as a starting point
for future image purchases. Before purchasing any
new images, please confer with Kristen Egelston.

Please contact Kristen Egelston with any questions
regarding NYSAR’s Photo Library.

When using imagery of people for any marketing
piece, please select images that reflect diversity, gender
and age. Generic images such as houses, money and
other industry icons may be used throughout any piece
and should coordinate with existing content.
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DESIGN SAMPLES

The following designs illustrate how the graphics standards are used in
various marketing materials.

When creating materials with these standards, please keep in mind the
audience and the most appropriate usage of the standards for that piece.

The samples illustrate both standard informational pieces as well as
marketing pieces.

Graphics can be very impactful or subtle depending on size and amount
applied to the page. Be consistent with palette, font and grid design to
ensure a cohesive feel and visual consistency to all pieces.



2012 NYSAR GRAPHIC STANDARDS UPDATE 12

COLLATERAL MATERIALS
Postcard

Photography shows diversity.

Grid is clean and
organized, using white
space as a graphic element.

Arrow treatment emphasizes
call-to-action.

Solid flood of color coincides
with the topic’s assigned
color from the logo.
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COLLATERAL MATERIALS
Member Guide

Photography shows diversity in age
and race. Iconography is also used
throughout the piece.

Arrow treatment
emphasizes call-to-action.

Grid is clean and organized,
using white space as a
graphic element.

Rounded corner
treatment is used
without a stroke.
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COLLATERAL MATERIALS
Course Schedule

Rounded corner boxed areas
may be used as a way to call
out key information or as graphic
elements to add visual variety to
the overall page.

Full flood images
may be used.

Arrow treatment
emphasizes call-to-action.
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BROCHURE
Legal Hotline Brochure

Rounded corners may
bleed off bottoms and only
appear on top corners.

Use the more subtle PMS
colors for backgrounds to
add color without
impacting legibility. Use testimonials wherever

appropriate to personalize
and add interest.

Establish specific color
sets for key programs
to add recognition and
consistency.
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PRINT ADVERTISING
Publication Ad - Topic “Legal Hotline”

Note: NYSAR’s Legal Hotline and NYSAR radio show do not provide a
client-lawyer relationship. For confidential legal advice, consult an attorney.

NYSAR RADIO
2 Tuesdays per month
10 a.m. – 11 a.m.

Listen live at NYSAR.com.

Call 518.436.9727
with your questions.

FREE LEGAL HOTLINE
518.436.9727

Monday-Thursday
9 a.m. – 1p.m.

YOUR LEGAL
RESOURCE

“I don’t know what I’d do without
NYSAR’s Legal Hotline!
...it provides immediate and accurate

answers to many questions...”
Laurene Curtin, NYSAR member for 18 years

NEW YORK STATE ASSOC IAT ION OF REALTORS®

Reduce your risk with authoritative legal information on a
wide variety of real estate law issues available through:

Testimonials may be
used to support
messaging and add
credibility.

With full text identifier
at the top of the ad,
the logo with tagline is
appropriate to use.

Solid flood of color coincides with the
topic's assigned color from the logo.

Photo transparency
may be applied in
certain applications to
add dimension without
impacting legibility.

Full text identifier is centered
at the top of the ad.
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PRINT ADVERTISING
Publication Ad - Topic “Education”

NEW YORK STATE ASSOC IAT ION OF REALTORS®

Visit NYSAR.com for a full course
schedule and to register. Or, call
NYSAR at 800.239.4432 to discuss
your professional development path.

Advance your career by earning a prestigious national designation.

Position yourself for success with the GRI designation, then gain
additional expertise in the areas of special interest to you with the
following designations/certifications:

YOUR EDUCATION
CONNECTION

- ABR

- BPOR

- CIPS

- Green

- HOMES

- RSPS

- SFR

- SRES

NEW YORK STATE ASSOC IAT ION OF REALTORS®

Advance your career by earning a prestigious
national designation.

Position yourself for success with the GRI
designation, then gain additional expertise in
the areas of special interest to you with the
following designations/certifications:

- ABR
- BPOR
- CIPS

- Green
- HOMES
- RSPS

- SFR
- SRES

Visit NYSAR.com for a full course
schedule and to register. Or, call
NYSAR at 800.239.4432 to discuss
your professional development path.

YOUR EDUCATION
CONNECTION

The use of the PMS adds
a visual break and adds
visual interest.

For smaller ads a white
background can help keep
the layout clean and the
copy legible.
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ONLINE & E-MARKETING MATERIALS
Animated Web Banner Ads

Use less saturated
versions of the palette
to ensure readability in
the web environment.

The same fonts are used in
all three banner ads to add
consistency to the group of
materials even though they
will be used at various times
and in various locations.
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ONLINE & E-MARKETING MATERIALS
E-Newsletter Master Headers
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TRADE SHOW PANELS When primary logo is in
use the tagline can be
used typographically.

Photography shows diversity
in age and race. Iconography
is also implemented.

Use less saturated versions of
the pallette to contrast with
highly saturated colors for
visual interest.
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QUESTIONS?

If you have any questions about NYSAR’s
graphic standards, please contact the
NYSAR Marketing Department.

Kristen Pooler 
Director of Marketing 
518.463.0300 x229 
kpooler@nysar.com

CONTACT
130 Washington Avenue

Albany, NY 12210-2220

518.463.0300

NYSAR.com




